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MARKETING IS ...

EVERYTHING!

Every Email.

Every Invoice.

Every Conversation.

Every Text Message.

Every Customer (happy or not).
Every Social Media Post/Comment.
Every Sale.
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NUMBER 1

Community Dircctorics

X
JennDonovan

Where else are you showing
up? Where else is your
business listed?

Rather than just having your
own "real estate”, think
about borrowing space on
other's land - e.g./ local
directories, your local shire
council’s business directory,
directories around things to
do, Women in Business
Directories, Sport directories,
What's on calendars and so
on.

Your Net

Worth
is relative to

your network

Ask People!
Email your local
economic
development
team in your
local council -
as them what
directories your
business can

be added to!




NUMBER 2

X
Cust E ' Markcting = o
SURPRISE AND DELIGHT YOUR
CUSTOMERS! Every Touchpoint

matters

Marketing doesn't stop when From first
someone becomes a customer, it .

: , : : enquiry to
continues with every interaction they ol
have with your business. oflow up.
Every email, phone call, invoice, Delight Your
delivery, thank you and follow-up Customers

shapes how people feel about your Get them talking!

business.
Think beyond the

Great experiences create loyal sale!
customers, glowing reviews and

Happy customers
powerful word-of-mouth marketing.

come back!

Ask yourself: " What's one thing my
customers wouldn't expect that /
could do this week?"




NUMBER 3

Local Faccbhook Groups

X
JennDonovan

Local Facebook groups
are your GOLD.

Join local Facebook
groups as your business
page, take a look at their
rules, and post when
appropriate.

Post nostalgia posts,
share tips/tricks and
knowledge, help others,
share stories.

Schedule Posts
If you join
groups as your
page name,
there's an
opportunity to
use Meta
Business Suite
to schedule
posts directly
into different
groups.

Don’t overuse

And remember
to give as well

as getl!




NUMBER 4

Pro tip with networking:
People remember the
listener, not the talker!

Your net worth in business

is relative to your
NETWORK.

Networking can be scary
but will be one of the best
marketing strategies you
do for brand awareness
and potentially lead
generation.

Nctworking

X
JennDonovan

Your Net

Worth
is relative to

your network

Network
online, offline -
free and paid
opportunities

Networking tip:
ask questions!




NUMBER 5

Business Profilc Managcer

Used to be called Google My

X
JennDonovan

Use like another
Social Media
Platform

Business!

SEO gold. 2026 is the year of SEO!

rhvoed Welwnhsy

bt T Sl YT ' Think keywords

Use it like a social media platform G - | with Q&As, with

- post to it - repurpose social o ' g e posting, with

content, especially that content ol ANt photos (alt

that has keywords in it, which will . . Ardd by tags)

help with visibility. BUS|neSS Pl’Oflle Repurpose your
S PR, blogs,

Post photos, class times and articles here

updates. too!

Make sure your profile is kept up

to date.




NUMBER 6

An amazing rcach out stratcgy

X
JennDonovan

In 2026, we all have a social
media presence - right?

But in 2026, if you are simply
just posting to that social
media platform - you are
missing out!

20% of your social media time
should be spent on your
REACH OUT STRATEGY.

Like, Share, Comment - be

SOCIAL on SOCIAL MEDIA.
Think Hansel and Gretel!

5 mins a day
reaching out on
social media -
sprinkling your
brand around!

Think H2H

Marketing
Human to

Human
Marketing

Know your
audience!
because these
are the people
you want to
reach out too!




NUMBER 7

Start today!

Most business owners regret
not starting a list quicker than
they did because they see the
power of it later than they'd like
to havel

The biggest trick with list
building is to talk about it ALL
the time! Always be promoting
a reason why people should
sign up. Have some amazing
freebies.

Email / Ncwslectters

EMAIL MARKETING
—

———

CEEE0EE DEEEE0

EREEEDaEEEEDEE

TTFTTTTTTFTFTIL MARKETING
Y B N G 8 2 0 fs i
--Iu--lll-- -

READ MORE

X
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Segmenting your
database or email
list is the best way
to get maximum
ROI.

Pro tip: who has an
email list that you
could do a
collaboration with
and get them to
promote you in their
email list?

Flodesk — my choice
of email provider.
Get a deal with this
code:
https://flodesk.com/c/

LOVEJENN



https://flodesk.com/c/LOVEJENN
https://flodesk.com/c/LOVEJENN

NUMBER 8

Entcr Awardis ...

X
JennDonovan

Want more free exposure?
Want to a chance to share your
passion, the history and get
accolades for yourself and your
business?

Awards are a great free
marketing tool!

Even if you don't win, you have
ample marketing opportunities.

Enter, and shout it everywhere ...

PS - most of what you learn will
come in doing the application,
not winning - just saying!

It's ok to Pay
Don't let paying
to enter put you
off - it's ok to

pay!

Repurpose

If you are
nominated, if
you win, if you
are a finalist,
repurpose,
repurpose,
repurpose




NUMBER 9

Collaborations & Partncrships

X
JennDonovan

Who has your audience, your ideal buyer,
BUT is not your direct competitor?

These are the people to do collaborations
with.,

Collaborations will move the needle in

your business super fast, if done correctly.

Easy Example — an Instagram Live
together or a Newsletter promo
exchange

Harder Example — an in person VIP event
run together or a collective competition

[rethink what you have to offerl]

Collaboration
over
competition

Be strategic
they don't have
to be bigger
than you, just
aligned.

Reach out
and ask if the
best possible
way to get
them!




NUMBER 10

Googlc Revicws/Testimonials

Testimonials and Google Reviews are a

X
JennDonovan

powerful, trust-building marketing tool. When to Ask

All the time and

/7% of consumers are influenced by everywhere —

testimonials — even if they don't know the but optimum -
person. #Trust after someone

has a great
Written

 Video
 Social Media mentions

experience with
you and tells

you so!
» Case studies

Ask in emails, newsletters, invoices, receipts
— QR codes are your best friend here!

Pro Tip: Ask for a 5 Star Google Review (not a

Google Review)




NUMBER 11

Word of Mouth

Word of Mouth is still the most

X
JennDonovan

: Think H2H
powerful way of marketing your Marketi
business for FREE. arketing

Human to
Human
The way to create word-of-mouth Marketing
marketing is to be EXCEPTIONAL,
give every customer or client an Word of Mouth

amazing experience, and create generates 2 x

content worthy of being talked more sales than

about. paid ads

Word of Mouth
isn't just offline

Incorporate micro-influencers,

UGC content, your Collaborators I
: - it's online too!
and Partnerships and Human to

Human marketing.




NUMBER 12

Optimisc Your Wcbsite

Optimise your website with your ideal client

X
JennDonovan

Won Awards?

in mind - think about the user's experience.
Put the logos

on your

Be easy to find - local SEQO. Include your website.

town and suburbs on each page, add your And As seen in

address and contact details, make sure your

2 porw | { logos.
phone number and email are clickable, have _ ——ff Beauiiful BHEREESS g = NG And we collab
alt tags done on every photo, have easy to B - -k —— with logos.
navigate menus, and obvious navigation. Google
st | B e Analytics
Make yourself easy to buy from! N : Watch your

analytics for

Low Ball - make your website mobile bounces, who,

responsive and have basic SEO for every where and

page done. [let ChatGPT help!] what.




NUMBER 13

Leverage Al to G

X
JennDonovan

ct Fcaturcd

We have spent years trying to “show up” in
Google Search results only to now have to
think about how we can also show up in Al
Search Results [when people are using
ChatGPT, for example, to search.]

Old Thinking; "Optimise for Google so
people click your link.”

Now thinking; "Optimise for Al assistants so
your brand/business is mentioned inside
the answer — even if they never click.”

Best way to get featured in Al searches, just
like Google Searches, is to answer the FAQs
of your customers and potential customer

Put Keywords into
Google

Scroll to find “People
Also Ask” questions
— build content to
answer those
questions!

Publish
Authoritative,
Original
Content

Local, Real world
insights, expert
guidance — never
underestimate what
you know that others
would like to know!




NUMBER 14

Customer Loyalty/Retention

X
JennDonovan

This is about
COMMUNICATIONI!

Winning a new customer is
exciting, but your existing
customers are your greatest
marketing asset.

Loyal customers buy more
often, spend more over time,
refer others, and become
advocates for your business.

Stay connected after the sale
with thank you emails, loyalty
rewards, exclusive offers,

birthday messages, customer

spotlights or simply checking in.

Keep in Touch

Don't let
customers forget
about you.

Reward Loyalty
Celebrate repeat
customers &
referrals.

Create Fans
Happy customers
are your biggest
advocates!




NUMBER 15

Gcet some free PR

Got news? Give it to your media outlets

X
JennDonovan

How could you do a
collaboration with
local media?

. .
Look to collaborate with your local w e dl a * M arke Can you write some
media outlets like print, radio and even } media releases for

them?
TV.

duct*PR*Onli
Pitch personal stories, pitch stories u ].«

around your business, what's trending in

first! Let them have exclusive content.

Never
underestimate what
you know that
others might like to

line*Online®’ | |7 ..

Release Structure
Sample

the media, new developments, personal
opinions ...

So many stories!




NUMBER 16

Gucst Blogging & Podcasting

Any content creator who
blogs or podcasts is
ALWAYS looking for
guests for both - believe

me, I'm one of them!

If you're no good at
writing, talk! Or vice
versal

There's a podcast for
every topic - just do some
research and reach out to
them and ASK! But make
it about their audience
and the value you bring -
not YOU - hate that!

JennDonovaﬁé

My One Pager
that | send out -
want a copy?
Just email me.

It's not about
you!

It's about the
value you bring,
the sharing of
knowledge and
helping others.

Podcasting is
fabulous, but
I'm bias - | have

3!




NUMBER 17

StorySclling

X
JennDonovan

Become a really good storyteller! Think H2H
Marketing
Remember Trust, Nostalgia and Human to
Values were important to the Human
different generations - telling your Marketing
story, your history, stories about your Start to track

eople, your community — it all helps .
PEORIS, Y Y ¥ your stories.

to build your profile to become You do have

unforgettable. them - you
might not know
In your marketing USE MORE

STORIES.

how you'll use
them - just
keep them!

Stories are
everywhere in
daily life!




BONUS TIP:

Community Billboards & Other 1%crs

Are you utilising your Community

X
JennDonovan

Billboards around town? Speak at
Local Lions
PUt UD f ith QR codes. f Club or Probus
ut up flyers wi codes, for - Cibe
example, to direct traffic to your
online shop or to a map on your Network
At local

psychical shop.
chambers or

Bonus: Put those flyers in shop online groups

ind .
windows Think outside
.. . the square!
Invoicing — what marketing is on What

: e
your invoices marketing gets

to you?
Use Footpaths around town -

Make it a school project!




“ THE 72 HOUR RULE

What are you going to do

in the next 72 hours after
leaving here?

FIND YOUR UNREASONABLE FRIEND! ”
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Want some frecbics?

Scan the code, fill in the boxes and I'll send you .....

¥ Small Business Marketing Checklist
¥ Today's Slides

¥ Press Release Sample

¥ My 12 Months of Social Media Content e
Prompts - so you never run out of ideas et Chostie

64 Marketing Ideas Just for
Regional Small Businesses.
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Thank You

www.SocialMediaAndMarketing.com.au
jenn@jenndonovan.com.au

Podcast: Small Business Made Simple

Instagram, Facebook, TikTok, Threads & Linkedln as
Jenn Donovan
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